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OUR 7 PILLARS

1 Extending leadership in our core categories and geographies
Il Accelerating innovation and renovation

Il Leveraging the power of digital

IV Building a future ready sales system

V Making our supply chain best-in-class

VI Fostering an agile and high-performance culture

VIl Becoming more Good & Green
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I N D I A Source: Management estimates
household insecticides

Range of home care and personal care products, m hair colour

household insecticides, hair colour, liquid detergents,

soaps and air fresheners m air fresheners
m soaps

Top - Our team at the GCPL Annual Conference 2018 in Bangkok
Bottom Left - The Godrej Professional team at the launch of our new range
Bottom right - We rank among the Best Employers in India in the ‘Aon Best Employers Survey 2018’
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PERSONAL
CARE

NUMBER 2 PLAYER IN SOAPS

- Built on the high-energy
proposition of ‘alive is awesome’,
it inspires you to step out of the
stale and embrace the fresh,
the new

- With premium international
fragrances and innovative
designs, it is undoubtedly one
of the most refreshing grooming
experiences across soaps,
deodorants, talcs, and
shower gels

- Strong multi-local 360 degree
media campaigns with web
content in regional languages

Building long-term digital assets;
launches the blog
www.awesomemen.com

Cinthol Deostick, 3x longer
lasting than ordinary deodorant
sprays, is driven through a
digital-only strategy; online
campaign #TestedForAwesome
receives over 7 million views

Cinthol Original wins a Bronze
for ‘Best use of regional
entertainment’ at the Prime Time
Awards 2017
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PERSONAL
CARE

NUMBER 2 PLAYER IN SOAPS

- Leading Grade 1 quality soap in - Launches a new campaign,
India (simply put, more soap in ‘De No. 1 nikhaar’
each soap)

- Strong multi-local 360 degree

- Offers you ‘Nature’s way to media campaigns across states;
beauty’ with carefully chosen ‘Punjab di beauty No.1’wins
ingredients to make your skin awards at the Indian Marketing
naturally beautiful Awards 2017, Prime Time Awards

2017, and CMS Asia Awards 2017
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OUR HEALTH AND WELLNESS PLATFORM

- Delightful, differentiated, and - Naturally derived ingredients and
efficacious range of products unique design-led and recyclable
across the health, wellness and packaging

personal protection platforms

- Range comprises 3 hand
washes, a hand sanitiser, and
a personal mosquito repellent
spray — including India’s first
instant foam hand wash and
alcohol-free sanitiser with 8-hour
germ protection

Extending leadership in our core categories and geographies 025



HAIR
CARE

LEADER IN HAIR COLOUR

- India’s largest selling hair
colour, used by over 40 million
consumers

- Innovative solutions include
créme hair colour in a sachet and
powder hair colour with a unique
gel technology, at unbelievably
democratised prices

—
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- Launches a multi-application

pack of Godrej Expert Rich
Creme, a value offering for
frequent users

Hosts successful integrated
marketing campaigns, extensive
engagement with salons, barber
training, innovative approaches
to media and communication



BBLUNT

Salons +Products + Expertise

India’s hottest salon, now
in a bottle

Range of shampoos,
conditioners, hair colour, styling
products for men and women

Continues building the brand

on digital; focus on search and
influencer marketing brings over
600,000 annual visitors to the
BBLUNT website

- Massive television influencer

outreach campaigns with
37 actresses, leading to a
cumulative reach of 8 million

Content on Bollywood linkage
and salon expertise, created with
leading partners, wins awards

at the Indian Marketing Awards
2017, Prime Time Awards 2017,
and Maddies 2018
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HOME
CARE

LEADER IN HOUSEHOLD INSECTICIDES
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- Goodknight, the highest
penetrated brand in the category
in India, reaches 78 million
households

- Adds to the category-leading
Goodknight liquid vapouriser
portfolio, a new Power Activ+
with 50% more efficacy

- Innovative personal repellent
range — Fabric Roll-On, Cool
Gel and Patches — continues to
rapidly scale up

- Launches Goodknight Power
Chip, a revolutionary electric
solution, and opens up a new
format; unique gel technology
offers the power of 100 coils

- Goodknight Fabric Roll-On wins
a silver in the Consumer Products
category and a bronze for its
integrated marketing campaign,
at the Effies 2018

- Goodknight wins a gold in the
Household Products category at
India’s Buzziest Brands 2018



Leading player in aerosols, - Ranks #9 in Household Care in

focused on killing pests and the Economic Times — Brand
offering high efficacy Equity Most Trusted Brands
Survey 2017

Innovating ways to make our
products easy-to-use, safe,
and affordable to help every
homemaker win the battle
against pests
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HOME
CARE

LEADER IN AIR CARE

- Delightful range of home, car and
bathroom air fresheners

O( a‘ - aer pocket, our innovative

bathroom air freshener with
clutter breaking design,
continues to scale up
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New communication on aer twist,
#BetterDriveEveryday, helps
drive growth in car air fresheners

Hosts successful integrated
marketing campaigns, extensive
engagement through innovative
media; special focus on
e-commerce



LEADER IN LIQUID DETERGENTS

- Builds on its proposition of

specialist care for woollens
through insightful communication
and campaigns

As part of the ‘Ezee Hugs’
initiative this winter, our team
donated woollens washed
with Ezee, to over 160,000
underprivileged school-going
children in Delhi and the NCR

- The Ezee Hugs campaign wins a

Media Gold for ‘Best Integrated
Campaign in Consumer Products’
at Emvies 2017

Ranks #8 in Fabric Care in the

Economic Times — Brand Equity
Most Trusted Brands Survey 2017

Extending leadership in our core categories and geographies 031



BANGLADESH,
household insecticides and
SRI LANKA
powder hair colour in
Bangladesh

Range of products across household insecticides,
air fresheners, and hair colour

Top - Our Sri Lanka team hosts a session on the environment at a school in Piliyandala on Godrej Global Volunteering Day
Bottom left - Our winning Bangladesh team at a Godrej cricket tournament
Bottom right - Our Sri Lanka team celebrating Avurudu, the Sinhalese New Year
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Goodknight and HIT, leaders in household
insecticides in Nepal

Expert and Abha, leaders in their respective hair
care segments in Bangladesh
and Sri Lanka

Cross-pollinating brands like aer (from India),
across SAARC

Extending leadership in our core categories and geographies 033



I N D o N Es IA e
home insecticides, air

fresheners and wet wipes

Range of household and personal care products -
household insecticides, air fresheners, hair colour, and m hair colour
wet wipes

Top - Our leadership team at The Godrej Way cascade in Jakarta
Bottom left - Our team at the annual Godrej Indonesia Town Hall
Bottom right - The launch of HIT Expert, our latest innovation, in Jakarta
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HIT, the leader in household insecticides

Stella, the leader in air fresheners

Mitu, a leading range of wet wipes and
baby toiletries

NYU ranks among the top 3 brands in hair colour
in modern trade

Extending leadership in our core categories and geographies 035
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A F R I c n Source: Management estimates

ethnic hair colour
(14 countries) and hair

Range of products across hair extensions, hair care, extensions (11 countries)
hair colour, personal wash, home care, and household
insecticides

hair extensions (Nigeria)

Caucasian hair colour
(South Africa)

Top - Our team at the launch of MegaGrowth, with brand ambassador Tiwa Savage, in Victoria Island

Bottom left - Inspired by Marvel blockbuster Black Panther, our Darling South Africa team showcases some new styles, by using
our own products

Bottom right - Our Executive Chairperson, Nisaba Godrej, with the Lagos team
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Darling, the leader in hair extensions across sub-
Saharan Africa

TCB continues to scale up across East Africa

MegaGrowth, a market leader in relaxers across
West Africa

Inecto, a market leader in ethnic hair care

Renew, a leading player in the Caucasian hair
colour market in South Africa

Extending leadership in our core categories and geographies 039
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m hair colour*

Range of products across hqlr colour, hair care, and m hair fixing sprays**
styling in mass and professional markets

m hair styling products**

Top - The relaunch of Issue, our iconic hair colour brand for the Argentine woman, in Buenos Aires
Bottom left - A key sponsor for talent hunt, The Voice Argentina, Roby styles hair for participants on the show
Bottom right - Our team volunteers with school children as part of Presente, a community outreach programme
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Issue, an iconic leading hair colour, offers a fun
and stylish range of hair treatments

Roby, a market leader in hair styling

Extending leadership in our core categories and geographies 043



c H I I E Source: Management estimates
E hair colour

Range of hair colours, depilatory products, m depilatory products

and colour cosmetics
m colour cosmetics

Top - Our leadership team at The Godrej Way cascade in Santiago
Bottom left - Our team taking part in the ‘I Shelter You’ campaign
Bottom right - Our Chile team hosts a Career & Development programme

I
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llicit, the leader in hair colour

Millefiori, the leader in depilatory products

Pamela Grant, our range of intense, long-lasting
hair colours

Extending leadership in our core categories and geographies 045



UNITED STATES
F M E RI Leading player in wet hair care

Range of hair care products for women of African origin

Top - Our team at our office in Savannah, Georgia
Bottom left - The Merchandising team after attending a quarterly meeting
Bottom right - The Quality and R&D teams who work on innovations

I
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Our African Pride range leaves hair softer, silkier,
and beautifully straight with a radiant shine

Our Dr. Miracle’s range is an award-winning line
of ethnic hair care products

Extending leadership in our core categories and geographies 047
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u N IT E D Source: Management estimates
KI N : D : M m stretch mark treatment
E hand sanitisers

Range of products across skin care, sanitisers, sun care,
and female deodorants m sun care products

Top - Godrej UK features on the Great Place To Work Institute’s UK Best Workplaces 2018 list
Bottom left - Our team participates in the 100km Thames Path Challenge
Bottom right - Our team at a cleanliness drive on Godrej Global Volunteering Day
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Pro:Voke Touch of Silver, a unique range of
salon-inspired products, for cool, platinum,
white, and silver hair

Pro:Voke Liquid Blonde, our proposition to boost
colour for warm, caramel, and honey blondes

Cuticura, a leading range of anti-bacterial
products for the whole family

Soft & Gentle, a refreshing range of female
deodorants

Inecto, our natural hair and skin care range

Extending leadership in our core categories and geographies 051
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Management Discussion & Analysis

Innovation-led growth
across categories

- New products launched in the
last 5 years account for ~20%
of global growth and ~35% of
India growth

Two-pronged approach
to innovation

- Building on and extending
leadership positions in current
categories through new formats
and democratisation

- Pursuing attractive adjacencies
and creating new vectors of
growth to broaden our portfolio

Innovation led through
RIDE (Research

& Development +
Innovation + Design +
Expertise)

- Integrated platform to combine
efforts of key functions involved

in new product development

- Streamlines and expedites
innovation delivery

- Ensures agile execution

Investments in

technology and skills

- State-of-the-art Research &
Development centre at our
headquarters in Mumbai

- In-house Design Lab is a
strategic advantage; design-
led innovation approach to
transform product capabilities

- Strategic global partnerships
to leverage cutting-edge
technology and processes



Top - Our in-house Design Lab in Mumbai, where we are reimagining product capabilities
Centre - Our state-of-the-art Research & Development centre in Mumbai
Bottom - Godrej Professional, the first-ever professional hair colour and care range, especially formulated for Indian hair

Accelerating innovation and renovation 055




Scan me to know more
about our revolutionary
electric solution that
keeps mosquitoes away

INDIA

Goodknight Power Chip
- Revolutionary electric solution; - Infused with unique gel - Great value for money at ¥ 30
opens up a new format technology and the power of
100 coils
I

056  Management Discussion & Analysis



Placeholder for
pics

NEW
GOODKNIGHT
POWER CHIP

GEL TECHNOLOGY
INFUSED WITH THE
POWER OF 100 COILS!



INDIA

Godrej Professional

- For the first time, ammonia-free
fashion colouring made possible
for Indian hair

- Range of professional hair
colour and hair care products
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Natural ingredient-based
care range, custom made for
specific hair types

16 ammonia-free shades and
5 high-lift shades

Scan me to learn
more about going
‘Professional’



& PROFESSIONAL

COLOUR & CARE

for Indlan Hatr

NOW IN SALONS NEAR YOU!



Scan me to learn how to
eliminate mosquitoes as
they enter your home

INDONESIA

HIT Expert aerosol
ANTI NYAMUK
Wangi
‘ (ITRUS
- Introduces new double-nozzle - Infused with new active formula - Premium design, available in
technology for superior efficacy 2 delightful fragrances:
Fresh Citrus and Sweet Flower
I
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NEW
FORMULA!

To get rid of
Resilient Mosquitoes
use the Expert

GenerasiBA R(I

HIT

ANTI NYAMUK

Double Nozzle with
Microparticles

SWEET
FLOWER
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