Our
company

Godrej Consumer Products, a member of the 126-year-young Godrej Industries
Group, upholds strong values like trust, integrity, and respect. As an emerging markets

company, we are experiencing rapid growth and pursuing innovative goals.

Our values
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+80 +7,.500 1.4 bn

Countries Godrejites Consumers

1.7 bnevaess 14 bn

Revenue Market cap
(as on 31 March, 2025)

Leading presencein
Asia, Africa, and Latin America
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Latin America Sub-Saharan Africa India & SAARC Indonesia
#1 Hair Fixing Sprays (Argentina)** #1 Hair Colour (Ethnic #1 Household Insecticides #1 Household Insecticides
#1 Depilatory Products (Chile)* hair | South Africa) #1Air Care #1Air Care

#1 Hair Colour #1 Baby Wipes

Source: *Nielsen **Scentia
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Home care

Household Insecticides
Air Care

Fabric Care

Home Hygiene

Sustainability

For more than 126 years, the Godrej Industries
Group has consistently advocated for social
responsibility, which is intrinsic to our identity.
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~10%

of the Godrej Industries

Creating a more
inclusive and greener

planet through

Godrej
Good & Green

Group is owned by the
Godrej Foundation,
an independent
philanthropic trust
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Personal care

Personal Wash and Hygiene

Hair Colour

Deodorants and Fragrances

Premium Beauty and Professional Products

SUSTAINABLE
DEVELOPMENT

GZ3ALS

Aligned with

United Nations

Sustainable Development
Goals, and the needs of local

communities

TASK FORCE on
CLIMATE-RELATED
FINANCIAL
DISCLOSURES

Adopted

TCFD

framework and
recommendations to assess
and mitigate risks and
opportunities arising from

climate change
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