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GOOD & GREEN. LIVING THE GODREJ WAY.
SUSTAINABILITY VISION

The Godrej Group has been at 
the forefront of philanthropic and 
social activities for several decades. 
Approximately 23 per cent of the promoter 
holding in the Group is in trusts that invest 
in environment, health and education. 

Ensuring employability

•	To train 1 million youth in skills, which will 
enhance their earning potential

Greener planet

•	Become carbon neutral

•	Have a positive water balance

•	Have zero waste to landfill

•	Reduce specific energy consumption 
by 30%

•	Increase renewable energy consumption 
to 30%

Product innovation

•	Innovate for good and green products 

Sustainability is an integral part of our 
business and value chain. The tenets of 
sustainability have enabled us to provide 
high-quality, affordable goods for over a 
billion consumers around the world, creating 
and sharing value for all our stakeholders 
and the environment we thrive in.

As an expression of ‘The Godrej Way’, our 
Corporate Social Responsibility (CSR) and 
Sustainability vision is to create a more 
inclusive and greener world. Our Good & 
Green initiative is making well-footed strides 
towards this effect.


